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THE CLEVELAND HELLO: Lafayette CVC’s Irene Hodge and Louisiana Office of Tourism’s Matthew Cope join with other 
TREX-goers Sunday morning for sightseeing tours of the city.

Along with the start of business appointments, on the schedule today are more education sessions, a luncheon, and the 
NTA 70th Anniversary Reception and Gala. Cocktail attire suggested; and don’t forget your dancing shoes!
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GROUPS OFTEN HAVE THE SAME 
RESPONSE TO CLEVELAND.

They come back.

Contact Cleveland’s Group Tour Team:
Denise Krauss, Senior Manager, Group Tour | Tel: 216.875.6648 | Email: dkrauss@destinationcle.org

Join in at ThisisCLEveland.com | #This isCLE
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GROUPS OFTEN HAVE THE SAME 
RESPONSE TO CLEVELAND.

They come back.

Contact Cleveland’s Group Tour Team:
Denise Krauss, Senior Manager, Group Tour | Tel: 216.875.6648 | Email: dkrauss@destinationcle.org

Join in at ThisisCLEveland.com | #This isCLE
Sales-O-Rama at  
the NTBA convention
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Some photos are snapped as people quickly lowered their masks (and held their breath).
Photos by Normand Huberdeau
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PLAN A TOUR

to remember

to remember
Groups come to Ocean City, Maryland to have fun. But 
they leave with memories that will last a lifetime. Bring 
your group to OCMD to experience our iconic attractions, 
sightseeing tours and year-round festivals and events. 

NORMA DOBROWOLSKI    
ndobrowolski@ococean.com · 800.626.2326 · ococean.com/group-travel

OCO-2021-27405 NTA Ad V.2_7.5x4.875.indd   1 10/28/21   11:30 AM

Today’s schedule  |  Monday, Nov. 15
7–9 a.m.

• On-site COVID-19 Testing – Room 10
 Sponsored by Inspire Diagnostics

7:30–8:30 a.m.

• Buyer Breakfast – Grand Ballroom  
(tour operators and travel agents only)

 Sponsored by NYC & Company

8 a.m.–5:15 p.m.

• Registration – Hall C

8:45 a.m.–12:01 p.m.

• DMO Appointments Session 1

9 – 10:15 a.m.

• Spotlight Session: Success Through 
Building Trust – Room 25ABC

9-9:50 a.m.

• What the North American Culinary 
Tourism Industry Needs to Know About 
Promoting Immigrant Cuisines – Room 24

 Presented by World Food Travel Association 

10–10:50 a.m.

• Mainstreaming Cuisine in Packaged Travel – 
Room 24

 Presented by World Food Travel Association

10:15–11:15 a.m.

• Ask the Operator for Tour Directors – 
Room 26BC

 Presented by ITMI

10:30–11:45 a.m.

• The Latest on Legal Matters (for suppliers) 
– Room 25ABC

11–11:50 a.m.

• Adopting a Socially Conscious Mindset in 
Food & Beverage Tourism – Room 24

 Presented by World Food Travel 
Association

12:15–1:15 p.m.

• Luncheon – Grand Ballroom
 Sponsored by Kentucky Dept. of Tourism

1:30–5:15 p.m.

• DMO Appointments Session 2

1:30–2:30 p.m.

• The Resilience of the Faith Market – Room 
25ABC

 Sponsored by Ed-Ventures

1:30–3 p.m.

• Ask Jeff: Get Answers to Your Legal 
Questions for Tour Directors – Room 26BC

 Presented by ITMI

2:45–3:45 p.m.

• Ask the Operator for Suppliers –  
Room 25ABC

3:30–5 p.m.

• Career Opportunities Roundtable –  
Room 26BC

 Presented by ITMI

4–5 p.m.

• Follow the Data: How Numbers Can Grow 
Your Business – Room 25ABC

6–7 p.m.

• 70th Anniversary Gala Reception –  
Grand Ballroom Hallway

 Sponsored by Visit Anchorage

7–9 p.m.

• 70th Anniversary Gala – Grand Ballroom
 Sponsored by Visit Anchorage
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Today’s seminars

Spotlight Session: Success Through Building Trust
Speaker: Thom Singer 
9–10:15 a.m.

Trust impacts your bottom line. Without it, leaders lose 
key employees, salespeople lose sales, and organizations 
lose reputation, relationships, and revenue. But with trust, 
individuals and organizations enjoy greater creativity, 
productivity, freedom, and results. Recently certified as a 
Trust Edge Leadership Institute partner, Thom combines 
his experience and content with the Trust Edge research, 
and in this session, he will reveal how top leaders and 
organizations drive business results to become the most 
trusted in their industry.

What the North American Culinary Tourism 
Industry Needs to Know About Promoting 
Immigrant Cuisines
Presented by WFTA
Speaker: Bethia Woolf, Columbus Food Adventures 
9–9:50 a.m. 

Immigrants built the U.S. and Canada, leaving a lasting 
legacy through food and drinks. Immigrant cuisines, 
though, are typically not a reason for food lovers to travel, 
simply because so many travelers already have access to 
the same great cuisines where they live. However, there 
are a few things that tourism marketers can do to turn that 
challenge into a win. We’ll speak with the team behind 
Columbus Food Adventures and hear about what they did 
to honor and elevate the cuisines of 40-plus ethnicities 
in their city during the pandemic. Their work is now the 
inspiration for important destination marketing changes 
that will help American and Canadian destinations and tour 
operators promote immigrant cuisine through travel.

Mainstreaming Cuisine in Packaged Travel
Presented by WFTA
Speaker: Catherine Prather, NTA
10–10:50 a.m.

For many years, culinary tourism has been looked at as 
something special or elite. Then the media’s influence over 
the past few years helped skyrocket people’s interest. 
Now great food and drink—and locally sourced, too—are 
a must, not an option. What can tour operators do to 
include a taste of local without breaking the bank, and 
how have they maneuvered through the challenges the 
pandemic has created in the restaurant and food scene?

Ask the Operator for Tour Directors
Presented by ITMI
Panelists: Jordan Allen, Onward; Michelle Gordon-Bevington, 
Educational Travel Adventures; Jeremy Hundt, Holiday 
Vacations; Phil Sheldon, HE Travel
10:15–11:15 a.m.

Are you wondering what the upcoming year looks like for 
tours? Is 2022 going to be busy, or are guests still ner-
vous about traveling? Are you curious about how COVID 
protocols are going? In this session, you’ll learn about 
the changes this group of panelists sees in the upcoming 
years in itineraries, group size, and more.

The Latest on Legal Matters  
(for suppliers)
Speaker: Jeff Ment, Ment Law Group
10:30–11:45 a.m.

Whether you’re a hotel, restaurant, attraction, or other 
supplier of tour product, you’ve been adversely affected 
by the events of the past year and a half. And the 
only certainty during this time has been … uncertainty. 
AttorneyJeff Ment will share with you best practices and 
helpful strategies for dealing with customers, contracts, 
and ever-changing rules, regulations, and restrictions. 
You’ll pick up valuable information that you can use once 
you return home.

Adopting a Socially Conscious Mindset in  
Food & Beverage Tourism
Presented by WFTA
Speaker: Jessica Flores, Tourism Cares 
11–11:50 a.m.

Events of the past two years have accelerated changes in 
how we do business. Now, regardless of whether you work 
for a tour operator, tourism office, or other business type, 
you need to take steps to prove how your business, organi-
zation, or destination is both socially conscious and sustain-
able. Tourism Cares will present its new project called the 
Meaningful Map, and you’ll learn what it can do for you.

The Resilience of the Faith Travel Market
Sponsored by Ed-Ventures
Moderator: Paul Larsen, Ed-Ventures
1:30–2:30 p.m.

Travel is making a comeback, and no segment has 
bounced back stronger than the faith market. What is it 
about this traveler demographic that allows it to rebound 
sooner, and in larger numbers, than others? Whether 
you’re already tapped into the faith travel market, or 
you’re simply curious about how it could help your busi-
ness, come hear from FTA members about why the faith 
market has come back strong—and why it’s here to stay.

Ask Jeff: Get Answers to Your Legal Questions  
for Tour Directors
Presented by ITMI
Speaker: Jeff Ment, Ment Law Group
1:30–3 p.m.

Have you had a question pop up regarding your liability 
as a tour director or guide—what happens if you are 
involved in an accident, what you are responsible for, or 
any other legal question—but didn’t have a resource to 
find the answer? This session is your opportunity to get 
the answers you need from attorney Jeff Ment, a leading 
authority on travel-related issues.

Ask the Operator for Suppliers
Moderator: Paul Nakamoto, Aquarium of the Bay
Panelists: Michelle Pino, Northeast Unlimited Tours; 
Suzanne Slavitter, Sports Empire & Authentic California 
Vacations; Nish Patel, Mayflower Cruises and Tours
2:45–3:45 p.m.
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Today’s speaker spotlights

Paul Larsen
Ed-Ventures

Paul brings a German minor from 
Concordia College along with 20 years 
of previous financial expertise to Ed-
Ventures. He worked as a CPA and in 
the commercial real estate and trans-
portation industries. He is a past NTA 
chair, helping create the Faith Travel 

Association, and he sits on the advisory board of Explore 
Minnesota Tourism. He has spent 17 years with Ed-
Ventures traveling and developing relationships in Central 
Europe, Egypt, Israel, and Central America. Paul currently 
serves in a variety of leadership roles in his neighborhood, 
community, and church. He specifically enjoys projects 
that break down walls and bring people together. Music-
based tours, service/mission tours, and tours that build 
cross-cultural friendships are some of the ways Paul uses 
travel to help people experience significance.

Jessica Flores
Tourism Cares

Jessica serves as the Chief Experience 
Officer of Tourism Cares, maximizing 
the organization’s engagement and 
impact to best serve the people and 
places of travel. Finding Tourism Cares 
shortly after graduating with a degree 
in communications and public relations, 

Jessica has been a part of the organization for more than 
13 years. Her love of travel grew as she began connect-
ing with travel communities around the world, and her 
passion continues through activating tourism profes-
sionals to turn sustainable tourism from a niche to main 
practice in the industry. Jessica serves on the Future of 
Tourism Coalition’s Communications Committee and has 
been named one of the “Rising Stars: Top 100 Young 
Professionals in Travel.” When she’s not busy connecting 
with the Tourism Cares community or daydreaming about 
the next adventure, you can find her in her hometown of 

Providence, Rhode Island, with her husband Dan and their 
two pups, Sophie and Abbie.

Bethia Woolf
Columbus Food Adventures

A UK native, Bethia Woolf has been 
a prolific chronicler of the Columbus 
food scene since 2007. In addition to 
her web work, she sits on the board of 
Dine Originals Columbus and writes for 
Columbus Monthly. She was a longtime 
board member of Slow Food Columbus. 

Her in-depth knowledge of food and the Columbus food 
scene has been recognized in numerous local, regional, 
and national media appearances. Prior to founding 
Columbus Food Adventures in 2010, she served as an 
NCAA Division 1 coach, educator, and Himalayan expedi-
tion leader. While being qualified to treat altitude sickness 
and hypothermia probably isn’t a requirement in a mid-
west tour guide operator, isn’t it nice to know it’s there if 
you need it?

Catherine Prather
NTA

Catherine Prather, CTP, joined the 
National Tour Association team in 1994 
and currently serves as president, the 
chief staff role. She focuses on strategic 
continuity, member engagement, and 
professional development to ensure 
NTA’s long-term growth and viability. 

Catherine serves on the U.S. Travel and Tourism Advisory 
Board, which offers counsel to the Secretary of Commerce 
on government policies and programs that affect the U.S. 
travel and tourism industry. Other leadership and service 
roles include the Tourism Cares Board of Directors, Travel 
Unity’s Association Working Group, the Retailing and 
Tourism Management Advisory Board for the University of 
Kentucky, and the Kentucky Advisory Committee for the 
U.S. Global Leadership Coalition.

What are operators looking for when determining which 
suppliers they want to do business with? How can you 
best meet their needs? And what do these operators see 
on the horizon for group and packaged travel? A panel of 
NTA tour operator members will be on hand to supply in-
formation. You can ask a question or simply glean insights 
from answers to your peers’ questions. Either way, you’ll 
gain useful understanding about how tour operators work.

Career Opportunities Roundtable
Presented by ITMI
Roundtable with Career Track Experts
3:30–5 p.m.

Have you always wanted to work internationally? Maybe 
it’s the national parks that call your name, or perhaps it’s 
student tours or intergenerational travel. What are the op-
portunities, challenges, and rewards that come with all of 

these types of tours? Drop by and ask questions or listen 
to the experts share. This fun and casual roundtable ses-
sion will give you tips for success and impart a deeper un-
derstanding of the diverse career opportunities in tourism.

Follow the Data:  
How Numbers Can Grow Your Business
4–5 p.m.

It’s been a popular refrain during the pandemic: “Follow 
the data.” While it usually refers to public health, at Travel 
Exchange, it’s a way to boost your business bottom line. 
You’ll hear from a panel of three NTA tour supplier mem-
bers, each of whom has learned to use cold hard numbers 
to strategically tailor their marketing efforts. Come and 
hear how data has helped this group analyze, strategize, 
and capitalize on customer trends.
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Experience

Groups LOVE Lancaster County, PA...
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Experience
COME FOR A TOUR        LEAVE WITH AN

AMISHEXPERIENCE.COM

Amish Experience LOVES Groups.

Health protocols for TREX ’21

NTA is committed to providing a safe and productive 
environment for all Travel Exchange attendees, and we 
are confident that you will take personal steps to help 
safe-guard the NTA community.

Masks  Properly worn masks will be required for all 
indoor gatherings, regardless of vaccination status, 
except while eating or drinking. Masks will also be 
required while on Travel Exchange motorcoaches, as 
required by the CDC.

Optional on-site testing  We ask that you monitor your 
health condition using the CDC’s coronavirus self-checker 
(bit.ly/3bEaT5K), and if you experience any COVID 
symptoms—fever, shortness of breath, coughing, etc.—
you should not attend any Travel Exchange activities.

Inspire Diagnostics is providing testing at Travel 
Exchange: PCR tests, as well as rapid tests that you 
can self-administer in your hotel room under the online 
supervision of an Inspire Diagnostics professional. Also, 
a nurse will be on-site today through Wednesday from 
7 to 9 a.m. in Room 10 at the convention center, in case 
you wish to get tested, even if you are not experiencing 
symptoms. Rapid and PCR tests are available, and if you 
need a test delivered to your room, call 859.481.1556.

International delegates

• If you’re flying home Tuesday, you’ll need to make 
an appointment for testing right away at Rite Aid, 
located at 5411 Superior Ave. Phone: 216.431.5643.

• If you’re flying home Wednesday, you can test  
on-site in Room 10 today between 7 and 9 a.m.

• For those flying home Thursday, you can get a 
PCR test on-site on Tuesday morning in Room 10 
between 7 and 9 a.m.

Badge stickers  Everyone has 
a unique risk tolerance during 
these viral times, and we want 
to help you signify just how OK 
you are with personal space. So 
when you pick up your badge, 
you can pick a sticker. Grab a 
green dot if you can handle a 
handshake and even a quick hug. 
If you’re more comfortable with 
a fist bump, a yellow dot is the 
color for you. And if you’d rather 
that folks keep their distance, a 
red dot says, “Love ya, but …. ”

The Travel Exchange 
App: Your source for 
updates

Sponsored by Wyoming  
Office of Tourism

The Travel Exchange app is 
loaded with useful information 
about the event, including:

• the ability to create a 
personalized agenda

• a chat feature

• important updates 

• a full schedule

• a list of event delegates

• maps of the convention center 
and TREX Floor 

• sponsors

On your device’s app store, search 
for the Attendee Mobile app by 
Swoogo, and download. You’ll do 
a quick search in the app for NTA 
Travel Exchange ’21, and you can 
sign in with your registration email 
and a password you create. If you 
have questions, visit the Mobile 
App Help Desk at NTA Central.

Virtual appointments:  
Here’s how they work

• Find the virtual platform here: 
m2onstage.swoogo.com/
NTA21

• Everyone with a virtual 
appointment will need to 
bring their own electronic 
device—tablet, laptop, etc.—
and stay logged in to the 
virtual platform to quickly 
access their appointment link 
under “My Agenda.” 

• If you’re a buyer, you will 
conduct your appointments 
with off-site sellers from your 
booth. If you’re a seller, you will 
have your appointments at the 
virtual operator’s designated 
booth on the TREX Floor. 

Coat check

Note: There is a 
coat check outside 
of Room 9 of the 
convention center.
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TASTEMAKERSTRAIL.COM
MONTGOMERY 

COUNTY

Planning a craft beverage 
tour just got easier with the 
Tastemakers Trail! From sipping 
a glass of rosé with views of 
Sugarloaf Mountain to savoring 
a pint at a farm brewery, sip, 
savor and explore all that 
Montgomery County has to o� er 
next door to Washington, DC.

Good Times, Great Drinks in 

Montgomery County, MarylandGood Times, Great Drinks in 

Montgomery County, Maryland

Tastemakers
TRAIL

Plan your next group tour to 
Montgomery County, Maryland. Explore 
abundant historic and heritage sites 
including Josiah Henson Museum & Park, 
Button Farm Living History Center, and 
Woodlawn Manor Cultural Park, all just 
steps away from Washington, DC.

VisitMontgomery.com

Take a History & Heritage Tour of 
Montgomery County, Maryland

Delta Air Lines  
ticket giveaway

When operators attend the 
70th Anniversary Gala tonight 
for a fond look upon the past, 
they’ll also hear about a future 
event—and maybe win a ticket 
to get there. NTA Corporate 
Partner Delta Air Lines will give 
away two tickets to operators to 
Anchorage, Alaska, for Contact 
’22, NTA’s annual buyer retreat. 

And, at tomorrow’s luncheon, 
Delta Air Lines will also give away 
two tickets to Reno Tahoe for 
TREX ’22. Good luck, operators!

Discover the wide variety of beauty Colorado has to offer. Explore 
everything from the towering mountains to the picturesque towns that 
reside below them. Plan your next journey with Tour Colorado, today. 

TOURCOLORADO.ORG

spec tacu la r

C O M E  T O  L I F EC O M E  T O  L I F EC O M E  T O  L I F EC O M E  T O  L I F EC O M E  T O  L I F E
TM

S t ep  i n to

NTA 70th Anniversary Gala

Sponsored by Visit Anchorage

Tonight, the NTA community will 
celebrate seven decades of buying 
and selling, learning and laughing … 
together. Whether you’re an NTA 
newcomer or an “Ol’ War Horse,” this 
gala celebration will both entertain 
and inspire you. All Travel Exchange 
delegates are invited to attend at no 
additional cost, and the big event is 
conveniently located in the Grand 
Ballroom of the convention center.

The evening begins at 6 with a 
reception, followed by dinner at 
7 p.m. Guests will enjoy a look 
back on the association’s history 
and hear from some of NTA’s 
prominent personalities. It will 
conclude with toasts, music, 
and dancing. Cocktail attire is 
suggested—and be sure to bring 
along your dancing shoes and 
good memories to share.
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Discover the wide variety of beauty Colorado has to offer. Explore 
everything from the towering mountains to the picturesque towns that 
reside below them. Plan your next journey with Tour Colorado, today. 

TOURCOLORADO.ORG

spec tacu la r

C O M E  T O  L I F EC O M E  T O  L I F EC O M E  T O  L I F EC O M E  T O  L I F EC O M E  T O  L I F E
TM

S t ep  i n to
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Join us for a HISTORICAL ADVENTURE.
When visiting Charleston, include a stop at Patriots Point,

where honor, pride, and excitement unite. 

Patriots Point Naval & Maritime Museum 
features unique and interactive exhibits from 
all key American con�icts. The centerpiece is
World War II aircraft carrier USS Yorktown, 
1 million square feet of history you won’t 

want to miss. We offer fully customizable and 
unforgettable experiences for your crew.

To plan your visit, call (843) 971-5051 or email groupsales@patriotspoint.org
For more information, visit patriotspoint.org/groups

Convention center map
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Join us for a HISTORICAL ADVENTURE.
When visiting Charleston, include a stop at Patriots Point,

where honor, pride, and excitement unite. 

Patriots Point Naval & Maritime Museum 
features unique and interactive exhibits from 
all key American con�icts. The centerpiece is
World War II aircraft carrier USS Yorktown, 
1 million square feet of history you won’t 

want to miss. We offer fully customizable and 
unforgettable experiences for your crew.

To plan your visit, call (843) 971-5051 or email groupsales@patriotspoint.org
For more information, visit patriotspoint.org/groups



|  MONDAY, NOV. 1514

TREX Floor map

GROUP
TRAVEL LEADER

THE

LET US HELP YOU

Stop by THE GROUP TRAVEL LEADER INC BOOTH #2404 to 
learn more about our print, digital, custom content and FAM 
tour options.  

MARKET TO TOUR OPERATORS AND 
BRING MORE GROUPS TO YOUR DESTINATION.

GROUPGROUP
NTA GTL Banner Ad 2021.indd   1 10/22/21   12:52 PM
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AON INSURANCE SOLUTIONS 
FOR NTA MEMBERS

For more information, please call  1.800.383.9617 or email: 

E&O:  peter.maidhof@aon.com    |    NTA TPP: nathaniel.cherry14@aon.com

When it comes to insurance solutions for your tour operation or your 

client’s travels, trust Aon.  A valued Corporate Partner since 1985.

Professional Liability, E&O 

 www.aontravpro.com

NTA Travel Protection Plan

www.NTA.aontravelprotect.com
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OUR COMMITMENT TO 
GETTING YOU SAFELY
OUT IN IT HASN’T.

THE WORLD HAS CHANGED.

People before profits isn’t just a nice thing to say. For Delta, it’s the foundation of everything we do. 
Our spirit of service drives us forward, and our desire to keep climbing unites us. Learn more about 
our commitment to our customers, employees and community at DELTATAKINGACTION.COM.

NTA National Parks Partners
The National Tour Association is bringing parks people together through the National Parks Partners program, designed to deliver 
essential information to tour operators as they revise itineraries to include more wide open spaces and historical connections for 
travelers. The Parks Partners Pavilion on the Exchange Floor will serve to reconnect travel planners with industry partners in and 
around the parks, including hotels, restaurants, experiences, transportation companies, and the DMOS that pull all the info together.

Sponsoring partners on-site at the pavilion will include Black Hills & Badlands Tourism Association, Boston CVB, Maine Office of 
Tourism, Greater Merrimack Valley CVB, Outer Banks Visitors Bureau, Pigeon Forge Department of Tourism, and Utah Office of 
Tourism. Stop by the pavilion to learn more about the program and the offerings from our parks partners.

Black Hills & Badlands 
Tourism Association
Rapid City, South Dakota
Michelle Thomson, CTP
michelle@blackhillsbadlands.com
605.355.3600
blackhillsbadlands.com

Greater Boston Convention 
& Visitors Bureau
Boston, Massachusetts
Stacy Shreffler
sthornton@bostonusa.com
617.867.8203  |  bostonusa.com

Greater Merrimack Valley 
Convention & Visitors Bureau
Lowell, Massachusetts 
Rick Lofria
rick.lofria@merrimackvalley.org 
978.770.2732
merrimackvalley.org

Maine Office of 
Tourism
Augusta, Maine
Hannah Collins
hannah.collins@
maine.gov

207.624.7456
visitmaine.com/maine- 
motorcoach-network

Outer Banks of  
North Carolina
Manteo, North Carolina
Lorrie Love
love@outerbanks.org
252.473.2138
outerbanks.org

Pigeon Forge  
Department. of Tourism
Pigeon Forge, Tennessee
Mike Gwinn
mike.gwinn@cityofpigeonforge.com
865.453.8574
mypigeonforge.com

Utah Office of Tourism
Salt Lake City, Utah
Jody Blaney
jblaney@utah.gov
385.495.7191
visitutah.com
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HOST CITY AND PARTNERS

Destination Cleveland
• Host city, Icebreaker, and 

Final Night Party

Adventures in Northeast Ohio 
Rock & Roll Hall of Fame 
• Host city partners

PLATINUM

Kentucky Department  
of Tourism

• Monday Luncheon and 
TREXpress Daily ad

Visit Anchorage
• 70th Anniversary Gala 

Reception and Dinner

GOLD

Aon Affinity
• TREXpress Daily ad

Delta Air Lines
• Official airline of NTA and 

TREXpress Daily ad  

Norwegian Cruise Line
• Wednesday Luncheon  

Reno Tahoe
• Tuesday Luncheon  

co-sponsor

SILVER

Cracker Barrel Old Country 
Store, Inc.
• Cracker Barrel Lounge

Deadwood Chamber of 
Commerce & Visitors Bureau
• TREXpress Daily ad

Experience Columbus
• Host of pre-FAM tour

The Group Travel Leader, Inc.
• TREXpress Daily ad and 

seminar

Israel Ministry of Tourism
• FTA Breakfast and  

Spotlight Session

Lake Erie Shores & Islands 
CVB
• Headshot booth

Las Vegas Convention & 
Visitors Authority
• BizNet: The Opening 

Connection

Louisiana Office of Tourism
• Appointment clock

Mayflower Cruises and Tours
• Buyer Network Forum and 

TREXpress Daily ad

NYC & Company
• Buyer Breakfast and name 

badges

Ohio Has It!
• TREX toiletries

Ottawa Tourism
• Coffee & tea

Ronald Reagan Presidential 
Library and Museum
• TREXpress Daily ad

Tour Colorado
• Refreshments and 

TREXpress Daily ad

Visit Clarksville
• Tuesday Luncheon  

co-sponsor

Visit Montgomery
• All-attendee Reception and 

TREXpress Daily ad

WeTravel Inc.
• Hotel key cards

Wyoming Office of Tourism
• Mobile app

Travel Exchange ’21 sponsors
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BRONZE

A Closer Look Tours
• Fiesta de TREX!

Amish Experience
• TREXpress Daily ad

Black Hills & Badlands 
Tourism Association
• TREXpress Daily ad and 

Rest & Relaxation Break

Coeur d’Alene Casino Resort
• Buyer notebooks

Destination Northern Ontario
• Refreshments: soft drinks

Ed-Ventures
• FTA Meet-up and FTA 

seminar

Experience Grand Rapids
• Customized e-blast

Explore Charleston
• Young Professionals Meet-up

Explore Cochise County, 
Arizona
• Charging lounge

Jamestown-Yorktown
• Customized e-blast and 

gala table

Louisville Tourism
• Gala tables

Maryland Office of Tourism
• Gala table

Ocean City MD CVB
• TREXpress Daily ad

Patriots Point Naval & 
Maritime Museum
• TREXpress Daily ad

Sports Leisure Vacations
• Board of Directors 

Reception and Spotlight 
Session

St. Augustine, Ponte Vedra, 
FL VCB
• Face masks

Sweet Home Alabama  
• Board of Directors Dinner

Tennessee Tourism
• Wi-Fi

Virginia Tourism Corporation
• Customized e-blast, 

seminar, and gala tables

VISIT Milwaukee
• TREXpress Daily ad and 

buyer In-room gift

Visit Springfield
• Customized e-blast

CONTRIBUTING SPONSORS

Academic Travel Abroad
• TREXpress Daily ad

Anderson Vacations
• TREXpress Daily ad

Badger Bus
• TREXpress Daily ad

Charlotte
• Buyer in-room gift

Dan and Linda Dipert
• Host of Ol’ War Horses suite

Inspire Diagnostics
• On-site COVID-19 testing

Making Memories Tours
• TREXpress Daily ad

Northeast Unlimited Tours
• TREXpress Daily ad

VIA Rail Canada
• TREXpress Daily ad

Wells Gray Tours
• Seminar
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With over 5 million acres of forest, prairie and 
mountain lands, your group will discover abundant 
natural beauty, Wild West towns, free-ranging 
wildlife, rich Native American culture, year-round 
festivities, modern-day attractions and meaningful 
adventure. Plan your tour today.

SeeTheBlackHills.com605.355.3600 //

Mount Rushmore National Memorial

MonumentalEXPERIENCE

RUSHMORE EXPRESS &
FAMILY SUITES 
Two miles from Mount Rushmore. More 
than a hotel, an experience! Mountain 
setting. Country rustic lodging. 
Continental breakfast, indoor pool, spa, 
fi tness center, guest laundry, meeting 
room and group rates.
605.666.4483 // RushmoreExpress.com

HILL CITY AREA
CHAMBER OF COMMERCE
Bring your groups to Hill City, in the 
Heart of the Black Hills! All of your 
group-tour needs are met. 100’s 
of hotel rooms and many dining 
options. Near Mount Rushmore and 
all attractions. In the evening stroll 
easily along Main Street, it’s fi lled with 
boutique shops! For more info:
605.574.2368 // VisitHillCitySD.com

KEVIN COSTNER’S TATANKA 
STORY OF THE BISON 
Groups enjoy being immersed in the 
story of the Bison as told by a Lakota 
presenter. The centerpiece of Tatanka is 
the 17 individual bronze sculptures that 
depict a “Buffalo Jump”. Browse the 
Native American gift shop. Snackbar. 
Call for Original Deadwood Tours.
605.584.5678 // StoryOfTheBison.com

THE MAMMOTH SITE
We Dig Big! Discover this indoor
active dig site as you tour the edges
of a sinkhole where mammoths and 
other species became trapped more 
than 140,000 years ago. Groups and 
buses welcome.
605.745.6017 // MammothSite.org

Chase Poffenberger
Chair | Academic Travel Abroad

cpoffenberger@academic-travel.com

 

Debra Asberry, CTP
Vice Chair | Women Traveling Together

debra@womentraveling.com

Jerry Varner, CTP
Secretary | Making Memories Tours

contact@makingmemoriestours.com

Jim Warren, CTP
Immediate Past Chair | Anderson Vacations

jwarren@andersonvacations.ca

Kelly Dean
DMO Director | Ottawa Tourism 

kdean@ottawatourism.ca

Cory Mace
Tour Supplier Director | Badger Bus

corym@badgerbus.com

Marcela Laukova, CTP
Discover Slovakia Tours

mlaukova@discoverslovakiatours.com

Nish Patel
Mayflower Cruises and Tours

nish@mayflowercruisesandtours.com

Monique van Dijk-Seppola
Scandinavia Tours

monique@scandinaviatours.no

Fraser Neave, CTP
Wells Gray Tours, Ltd.

fraser@wellsgraytours.com

Christina Werner, CTP
Custom Holidays

christina@customholidaysonline.com

Michelle Pino
Northeast Unlimited Tours

michelle@northeastunlimitedtours.com

Ryan Robutka
VIA Rail Canada

ryan_robutka@viarail.ca

Tom White
U.S. Space and Rocket Center

tomwhitehsv@gmail.com

Dawn Burns
Deadwood Chamber and Visitors Bureau

dawn@deadwood.org

Linda Horowitz
Visit Fairfax

lhorowitz@fxva.com

Theresa Nemetz
Milwaukee Food & City Tours

theresa@milwaukeefoodtours.com

2021 NTA Board of Directors
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With over 5 million acres of forest, prairie and 
mountain lands, your group will discover abundant 
natural beauty, Wild West towns, free-ranging 
wildlife, rich Native American culture, year-round 
festivities, modern-day attractions and meaningful 
adventure. Plan your tour today.

SeeTheBlackHills.com605.355.3600 //

Mount Rushmore National Memorial

MonumentalEXPERIENCE

RUSHMORE EXPRESS &
FAMILY SUITES 
Two miles from Mount Rushmore. More 
than a hotel, an experience! Mountain 
setting. Country rustic lodging. 
Continental breakfast, indoor pool, spa, 
fi tness center, guest laundry, meeting 
room and group rates.
605.666.4483 // RushmoreExpress.com

HILL CITY AREA
CHAMBER OF COMMERCE
Bring your groups to Hill City, in the 
Heart of the Black Hills! All of your 
group-tour needs are met. 100’s 
of hotel rooms and many dining 
options. Near Mount Rushmore and 
all attractions. In the evening stroll 
easily along Main Street, it’s fi lled with 
boutique shops! For more info:
605.574.2368 // VisitHillCitySD.com

KEVIN COSTNER’S TATANKA 
STORY OF THE BISON 
Groups enjoy being immersed in the 
story of the Bison as told by a Lakota 
presenter. The centerpiece of Tatanka is 
the 17 individual bronze sculptures that 
depict a “Buffalo Jump”. Browse the 
Native American gift shop. Snackbar. 
Call for Original Deadwood Tours.
605.584.5678 // StoryOfTheBison.com

THE MAMMOTH SITE
We Dig Big! Discover this indoor
active dig site as you tour the edges
of a sinkhole where mammoths and 
other species became trapped more 
than 140,000 years ago. Groups and 
buses welcome.
605.745.6017 // MammothSite.org
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Making the perfect match
How NTA blazed the digital marketplace trail
BY KENDALL FLETCHER

It was 1974 when the then-National Tour Brokers 
Association’s annual convention was commencing in 
Virginia at the Hotel Roanoke, and the method of get-
ting attendees their coveted meetings with the indus-
try pros of their choice was a “dance card” appoint-
ment program called the Sales-O-Rama. 

According to The Building of an Industry: The Official 
History of the National Tour Association, written by 
former NTBA president Lynn B. “Spike” Herzig, the 
program had, by then, seen better days. There were 
more people in attendance than originally thought (too 
many suppliers, not enough brokers), and as a result, 
tour brokers had to double up and share tables to meet 
with suppliers, known then as “allied members.” And 
instead of staying behind a designated rope, allied 
members gathered around tables in hopes of speaking 
with a broker. (It’s noted the room had low ceilings and 
no windows, so the lack of natural light and, apparently, 
fresh air, made things even more tense—and hot.) By 
the end of it all, everyone was crammed into one small 
area of the room, called the “bullpen.”

Former NTA Board President (and then-president of 
Beckham Tours) Bruce Beckham’s recollection of his 
first NTBA convention in 1972 in St. Augustine, Florida, 
was a similar story.

“It was chaotic. They had all of the tour operators 
at 4-foot tables in a convention room. People would 
stand in a bullpen, all the sellers. They would ring a 

bell, and it was like a cattle drive, people rushing over 
to the tables, pushing each other out of the way,” he 
said. “It worked because tour operators appreciated 
the fact that they could get some info, but the frustra-
tion level on the part of suppliers was high.”

Many complaints rolled in about how the market-
place was being conducted, so at the board meeting 
in February 1975, Board President Joseph A. Casser 
put Rick Etherson, who was convention chairman, in 
charge of finding a solution. He recruited the help of 
his friend, Dr. Oscar Fowler, a professor of computer 
science at the University of Tennessee. 

“He was a computer expert in 1974, 1975. You didn’t 
run across those guys often,” Beckham said. “They 
were few and far between—people of great knowledge 
of computerization at the time.”

Fowler had said a program could be developed 
“that would put the choices of both active and allied 
members together and from that could come a dance 
card similar to the old Sales-O-Rama—except it would 
be done ahead of time, it would be accurate, and each 
participant would know where and what time appoint-
ments were scheduled.”

All appointment requests were entered into the 
computer. (Members were asked for their top 50 
choices for flexibility in scheduling.) Then, the com-
puter generated “perfect matches.” An excerpt from 
The Official History says, “The second step was to 
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schedule appointments that were requested by tour 
brokers for the allieds. Going through the tour bro-
kers’ requests first was done at the suggestion of the 
allied members. The concept was that if a tour broker 
requested to see an allied member, there was a strong 
prospect for business.”

The computer then sorted through the allied 
requests to see specific brokers, and last to be 
arranged were the fill-ins, matches that finished off 
each person’s schedule of about 25 appointments. The 
digitized marketplace would happen at the upcom-
ing conventions in four sessions—one for DMOs, two 
for other allieds, and a makeup session for brokers to 
meet with members they missed in other sessions.

Beckham said Fowler became the go-to guy at the 
annual conventions; attendees went to him on-site for 
any info about their appointments.

“He was basically the voice of NTA at the mar-
ketplace. It worked. (The program) was refined and 
refined again. Oscar was there every year. He made it 
the best it ever was,” he said.

Fowler also accommodated all the last-minute 
changes. Beckham said, for example, if there was an 
emergency and an attendee needed to get in touch 
with someone on the floor that bustled with hundreds 
of industry professionals, they would just ask Oscar.

“He’d look in his computer and say, ‘He should be 
[here].’ Those little things, there were few people to 
manipulate that kind of data. It was absolutely revolu-
tionary,” Beckham said. “It was brand new, and NTBA 
was the first travel organization to do any such thing.”

This excerpt from The Official History says, “Fowler’s 
concept revolutionized not only NTBA, but other mar-
ketplaces as well. Other associations copied Fowler’s 
program and NTBA became known as a real innovator 
in the association business.”

As motorcoach tours were growing in popularity 
at the time, the association flourished when it put the 
Sales-O-Rama to bed.

“It was not sustainable. The organization would not 
have been successful moving forward as a group,” 
Beckham said. “It grew basically because of that. It 
was the most organized. If (NTA) didn’t have the 
computer system, those same bullpens would still be 
in existence. It changed the marketing of the industry 
dramatically.”

Although there have been many changes in tourism 
since the ’70s, one activity remains a priority: face-to-
face meetings with colleagues. And after a very dif-
ficult year apart, NTA members are able to restore that 
prized exercise as they gather in Cleveland for Travel 
Exchange 2021, in person.

BRING YOUR GROUP

visitmilwaukee.org/groups

Find your 
one-of-a-kind 
adventure.



40 Presidential Drive • Simi Valley, CA 93065 • ReaganLibrary.com

One of California’s most beautiful and unique destinations!

Tour Through Air Force One 27000 View a Full Scale Replica of the Oval Office Touch an Authentic Piece of the Berlin Wall

PRESIDENTIAL LIBRARY&MUSEUM

For information on our upcoming WWII exhibit
please visit ReaganLibrary.com

The Reagan Library follows all CDC COVID health guidelines and cleaning procedures.


